PICKER INSTITUTE

Making the brand count

The Picker Institute works with NHS Trusts, helping them to commission and
manage patient surveys and improve delivery of care. It asked us to develop
a fresh identity that demonstrated their core proposition, making patients’
views count. We created a new logo, based around the theme of choice and
introduced an expressive, patient-centred image style set against a new

palette of colours.
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making patients’ views count

Trends in patient experience

020 7336 1388
think@thiswayup.co.uk
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High quality,
patient-centred
care — it's what

we all want

Being treated like a
person not a number,
that’s what counts
for me
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